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The future of Camping-Card International, CCI in 
Germany and Europe 
 

Camping-enthusiasts in Germany love camping in the south. Through all the years, 
since CCI-Card exists, it is always a very special holiday-trip to drive to the south. 
This became evident within the first years after World War II and didn`t change since 
that time. Holiday on the open sea in countries like Italy, Spain, France, Croatia or 
Portugal is still for approximately 70% of camping-loving people a part of relaxation 
within a year, which nobody wants to resign. 

Emotional bond to CCI 

These wishes for a perfect holiday became evident within all stages of life. For lots of 
camping enthusiasts the travel which crosses the Alps is the first holiday which they 
enjoy as a teenager without their parents. Normally this feelings and experiences 
count for the rest of ones lives. 

For lots of Germans, holiday in the south is connected with a relatively short way of 
traveling. Nothing occurs, the step which is necessary for relaxation and which pro-
vides complete absence from everyday’s life is a very small and easy one and the 
results of such holidays are complete.  

The desire to discover the south and the nostalgia to create within every holiday the 
positive feelings, which people had in their youth, continues through ones whole life. 
In the contrary, there are many campers of age which decide to spend a whole win-
ter’s time in the south when it’s cold and rainy back home in countries like Germany. 
They enjoy the easy way of living, which is common on campsites in the southern 
part of Europe.  

German Campers know for more than the last fifty years, that the CCI-Card is a nec-
essary part of feeling comfortable within the holidays they spent in the south. 

Of course, you can also have a look at similar evolutions in the north of Europe. 
However you have to admit, that there is still potential for the CCI-Card. Therefore 
DCC seems it best to increase the efforts for marketing and advertisements which 
makes the CCI-Card more popular in these areas of Europe. That would also have 
the benefit to create new target groups for new developments of CCI-Card. 

Deutscher Camping-Club is positive about the thing, that the good standing, which 
CCI-Cards have in Europe, will not change in the next years. CCI-Card is a solid, 
positive stamped and well established marketing instrument, which Campers know 
and appreciate throughout Europe. 

The reasons: 

- CCI is an identification-document. Campsite-owners accept it instead of a 
passport or other identification-card. Nobody loves to hand his passport for 



longer time to strange people, such as the campsite-owner is. That’s a fact 
and a very important emotional component. 

- CCI provides their user with special discounts throughout the year, regardless 
weather you use it in high- or low-season-times. 

- CCI contains a casualty insurance 
 

However, right now many of these advantages are combined with constraints. If you 
are honest, you would have to admit, that some of the benefits of CCI-Card are mere-
ly tied to emotional feelings: Campsite-owners are not bound to provide a discount, 
the casualty insurance is restricted to certain parts and on top there is a deterrent 
fee, which everybody has to pay at any rate.  

Create new contents 

Therefore, concerning to the opinion of Deutscher Camping-Club, it is mandatory, 
that we manage to create new contents and successful impulses for the CCI-Card in 
the nearest possible future. 

We have to reach the following target and therefore must succeed in making the CCI-
Card a very interesting and useful card for a new and bigger group of people. At the 
same time, CCI-Card should certainly not lose its emotional component – we simply 
must succeed to make it more interesting to different people.  

DCC considers it a very important step in that direction, to allow, that Campers which 
are not a member of a FICC-member-club, get the chance to buy a CCI-Card. We 
would, however recommend, to restrict the various possibilities of use or the Cards 
period of validity for that group of people. 

A possible way to make the card interesting could be, to invent new components with 
a practical, actual and real use for every day’s life, which also would be a positive 
instrument, to convince Campers to become a member of a national camping-club. 

Please find at the next lines a randomly selected listing of additional tasks, which 
could be combined with the CCI-Card as it exists now. DCC could think of the follow-
ing additional options which would be possible, either national or throughout Europe: 

- Ad a credit card to the existing CCI-Card 
Therefore we would firstly have to find a partner-bank. This would enable us to 
offer a CCI-Card with a credit-card-function included. That would make the 
CCI-Card a well wanted instrument of payment, either at a camping-holiday or 
within everyday life. Campsite-owners would also have an additional proof, 
that there fees are payed and Campers would be able to use the card all the 
year round and not only on holidays. 
In this subject it would be helpful, to keep the basic fee for this credit card as 
low as possible.  
In addition we could also think about inventing the CCI as a mere “Camping-
Card” and as “Camping-Card with a credit card”. It would be the user’s choice 
for which card he or she will decide.  
This would also make the CCI-Card a very interesting instrument for campsite-
owners, who didn’t use the system so far. 
 



- Storage of personal data of the cardholder 
This could start with the medical data of the cardholder and lead to personally 
data, shortly everything, which could be read with a special and standardized 
card-reader and will be helpful in an emergency. 
 

- Cooperation with companies, dealing with technical accessories / manu-
facturers or dealers of caravans or motorcaravans / garment manufac-
turer 
We could either restrict that cooperation on national basis or work on a net, 
which includes Europe and the internet-business. 
 

- Cooperation with petroleum companies 
Also we could restrict our cooperation on certain countries or spread it all over 
Europe. We could conclude agreements, which provide the CCI-Card-Holders 
with special conditions, either for fuel or for the purchase in the shops of gas 
stations.  
 

- Cooperation with the companies, which organize leisure fairs 
Perhaps we could also conclude agreements with the Fair-Companies, like 
Messe Düsseldorf, Messe Stuttgart, Messe Essen or similar national associa-
tions, which provides CCI-Card-Holders with a discount while visiting the fair. 
 

- Enlighten CCI-Cards validity, e.g. 3 years. 
 

- Upgrading the net of campsites, which accept CCI-Card 
Assumed that all the functions, mentioned above are included in future CCI-
Cards we would have no problem in convince campsite-owners to accept the 
CCI-Card all over Europe. 
 

- Eventually lots of successful partners would also enable FICC to offer 
the CCI for members of FICC-Clubs free of charge. That would – in addi-
tion – be a strong instrument to people to become a member of the na-
tional clubs. 
 

A first step in that direction is already done by DCC: Since some years, we offer for 
Campers, who buy our print-issue of DCC Campingführer “Europa” the possibility to 
buy a CCI-Card without being a member of DCC. We argue that everybody who buys 
a camping guide is a member of the European Family of Campers.  
We offer our CCI in two different validities – one year and three years.  
In the moment we sell by far more CCIs with a validity of three years. I think, this is a 
real proof, that campers prefer to “live on the save side”. This means, not to buy a 
CCI-Card every year and have therefore to repeat this part of travel-preparations 
each year. That is on the other hand, a big chance for the CCI-Card. She is already 
linked to the consciousness of camping-loving-people. Right now, it’ s our duty, to fill 
that card with life, so that she is still “there” but in addition filled with lots of added 
benefits. 
 
Therefore our conclusion is: 
Right now the CCI-Card is a Card which is based on an emotional component. To 
ensure its future it is important, to give this card a new and solid basis, which means 
as much as possible additional benefits.  



Of course, there is every possibility to add different and new ideas to this list. Proba-
bly in the first step we will not be able to fill every point of this plans with life, or will 
even learn, that this ideas are not practicable, but it’ s worth a try.  
 
DCC believes in the CCI-Card and wants a further development of this card. We 
must within the coming years succeed in adding to the existing and well established 
soft-skills a number of hard skills, such as different additional possibilities to use the 
CCI-Card.  
 
That would be, according to DCC, the perfect instrument to secure and develop the 
position of CCI in the future.  
 
 
 
 
Further information: 
Deutscher Camping-Club e.V., Mandlstr. 28, 80802 München, Tel. 0049/89/3801420, 
Fax 0049/89/38014260, www.camping-club.de, info@camping-club.de.  


