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Good morning everyone, 
 
My name is Gianni Picilli, President of the Italian Campers Confederation, and I thank you 
for being present here today.  
I especially thank the President of Fiera Vicenza SPA, Mr Ditri (Eng.), for being present and 
also for granting sponsorship to our initiative.  
Of course, I would also like to thank the President of the FICC, Mr Joao Pereira, who has 
come especially from Portugal, also for having granted sponsorship to this Symposium. 
This Symposium intends to examine the present and the future of outdoor tourism, in light 
of the international economic crisis.  
The level of interest in this subject is demonstrated by the presence of the entire Board of 
Directors of Confedercampeggio. Many thanks to all the Councillors and the Secretary 
General and staff for being here. 
In my opinion, the negative effects are being felt more greatly in Italy than in the rest of 
Europe. This is an issue that I will try to expand upon later, albeit briefly. 
In 2012 we celebrated the 80th anniversary of the birth of outdoor tourism in Italy, thanks 
to the insight of Luigi Bergera, a man who, in 1932, was able to see much farther ahead than 
other mere mortals. In fact, not only was he the founder of the first campers club in Italy, 
but in 1933, he was also one of the founders of today’s F.I.C.C. and later, in 1950, of 
Confedercampeggio.  
Speaking of which, best wishes to President Pereira for his 80 years ..... of the foundation.  
I know that an event will be held in Dusseldorf. 
So, in 1932, in 1950 and also recently, no-one could have imagined that an international 
economic crisis (perhaps even more dangerous and harmful than that of 1929) could have 
put such a strain not only on our hobby but possibly even on outdoor tourism. 
This is why, today, we wanted to call upon some of our European and Italian friends to 
evaluate the condition of outdoor tourism and, perhaps, also to identify some "strategic 
solutions" for the relaunch of this industry. 
The friends I am about to present to you accepted our invitation: 
Gorazd Skrt – Director of the Slovenian Tourist Office (Slovenia)  
Dario Matosevic - Director of the Croatian Tourist Office (Croatia)  
Werner Eckl - Southern European Area Manager of Knaus Tabbert GmbH (Germany) 
José Iglesias Gonzalez – President of the FICC Motorcaravan Commission (Spain)  
Valeria Minghetti (Italy) – CISET Senior researcher - University Ca ' Foscari (Italy) 
Juha Hämäläinen – President of SF-Caravan Ry (Finland)  
Joao Alves Pereira - President of FICC (Portugal)  
The debate will be coordinated by Prof. Sandro Billi of the "SiciliaNatura"  CSR Research 
Centre. 
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You have already listened to the welcome speech made by the Veneto delegation, in the 
person of Prof. Antonio Bevilacqua, President of F.C. Veneto, to whom I express my thanks. 
Special thanks go to our interpreter, Mr Ludovic Goudin, who has been listening to us and 
following us for a long time and taking care of the English language translations. 
Having concluded the necessary presentations and, before giving the floor to our guests, I 
would like to say a few words about this day and about the theme that President Pereira 
and I have identified.  
First of all, this is the 3rd Symposium organized by Confedercampeggio under the 
sponsorship of the FICC.   
The 1st one was organized in Barcelona, Spain in 2006, while the 2nd was organized right 
here in Vicenza in 2007. In truth, in 2007 and then in 2008, the foundations were laid for a 
document concerning freedom of movement for caravans and motorhomes in Europe. 
Confedercampeggio, at least since 2005, has always supported the opportunity of involving 
the European Community, through the coordination and promotion of the FICC, because 
the national and regional governing authorities in Italy tend to underestimate the advantages 
offered by outdoor tourism. 
I’d like to remind you that, during the 2007 meeting, Mr Jost Kruger, Secretary of the E.C.F. 
(Association of European RV manufacturers), also intervened. From that moment, the E.C.F 
assumed responsibility for proposing changes to the European driving licence, in order to be 
able to drive heavier and safer motorcaravans. 
Today, the economic scenario has been totally changed by the international crisis. That's 
why Confedercampeggio saw fit to hold this event. 
We have received news about a slow recovery in Europe, albeit uneven. The production 
and sale of RVs in Europe (the comparison was made between 1996 and 2011) declined 
considerably, as opposed to the list prices. 
Until a few years ago, 3 very successful motor vehicles prevailed in Europe: FIAT, FORD and 
MERCEDES. Today, we are witnessing the predominance of the Fiat brand, the steady 
disengagement of Ford and the strong entry of Renault engines into the field. In Italy, the 
high purchase price of motorcaravans and caravans does not facilitate the sale of a product 
that is very appealing to us.  
While there are no real traffic or parking problems (daytime or night-time) in Europe, also 
due to the fact that the campsites are well-organized for accommodating tourists and have 
affordable prices, in Italy we face legislative shortcomings when attempting to open and 
manage a campsite. We are faced with the impossibility of evaluating and moderating prices 
for holiday spots. We are also facing the fact that many municipalities try to hinder the 
parking and even the transit of our camper vans, perhaps because they have a greater 
interest in hotel tourism. 
To these existing problems, newer ones can now be added. These are caused by the 
unpleasant financial situation, namely the banking restrictions that have effectively brought 
the activity of the companies that finance the purchase of vehicles almost to a halt. These 
restrictions have resulted in a real "domino effect", because dealers have witnessed a 
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considerable reduction in their turnover and, in fact, many of them have even had to close 
down.  
Therefore, as a consequence, manufacturers - at least in Italy - have had to shut down 
several assembly lines and have been forced to dismiss or make many employees redundant. 
Furthermore, to make matters worse, the Italian Government, always on the look-out for 
tax evaders, has decided that it would be wise to place the motorcaravan into the new 
system for assessing income, considering it an asset that requires huge expenditure for its 
maintenance, thereby adding insult to injury.  
As a result, many campers, either for economic reasons or for fear of tax investigations, 
have, in recent years, decided to deprive themselves of their motorcaravans, giving rise to a 
thriving second hand market.  
Suffice it to say that in 2012, compared to less than 5,000 new motorcaravans sold, 
according to data issued by ASSOCAMP and by the Italian Ministry of Infrastructure, the 
second-hand market recorded about 18,000 sales; of these only 30% were finalized through 
local dealers. 
Maybe I am being overly pessimistic, but I must express my deep disappointment when I 
recall that, during the ‘nineties, the Italian brand (I am referring to our sector) was 3rd in 
Europe for production and sales and was almost completely owned by Italian factories. 
Today, 98% of Italian brands are foreign-owned. 
On a positive note, the only thing we can say is that, based on the fleet of vehicles 
(motorcaravans and caravans), Italy is in 5th place in Europe; above us are: the Netherlands, 
Great Britain, France and Germany at the top. 
All this means that the sector of outdoor tourism in Italy is not really in a bad way. If we 
want to be completely honest, the numbers regarding the sale of used vehicles and those 
relative to the rental of these are steadily increasing. This perhaps shows that the financial 
resources of the Italian citizens are diminishing day by day. 
I believe that huge, almost impossible, efforts have been made in Italy – "step by step” – to 
transform a pleasant means of tourism and recreation into a dream that is increasingly less 
feasible, for economic, legislative and fiscal reasons and also because of the obtuseness of 
the many municipalities.  
This hobby – according to Confedercampeggio – has never represented an economic 
investment, but a lifestyle choice that, since 1932, has been contributing to greater respect 
for the environment. Moreover, this form of  tourism has a special appeal that allows 
millions of tourists to get to know remote locations off the beaten track and to experience, 
in person, forgotten traditions and gastronomic rarities.  
If we can assume that about 250,000 camper vans and about 247,000 caravans are still 
circulating in Italy, we must not and we cannot allow our hobby to return to its origins, 
when it was only practiced by the upper-middle classes, because only they, at that time, 
could afford to buy expensive cars capable of pulling the heavy handcrafted caravans (then 
called "camping vehicles"). 
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We had also invited the Association of Manufacturers and Dealers to this Symposium. 
However, both organizations turned down our invitation, sending us letters of justification; 
the same approach was adopted by the E.C.F. 
However, I must reiterate that we must all unite (campers, manufacturers and sellers) and 
join together to look for initiatives that will motivate the industry.   
We must all demonstrate the relevance of our hobby, concentrating on some of the 
elements that do not involve economic burdens and that will bring us closer to Europe, a 
point not to be neglected. 
Freedom of movement; rational and widespread propagation of parking areas and new 
campsites; special care relative to welcome services in the municipalities, in parking areas 
and in campsites. Let us not forget that, every year, the number of Italian campers is about 
5,000,000 and that of foreign campers is just over 4,200,000, including those who are 
disabled and who are often ignored or antagonized. 
We must strive to ensure that Italian campsites, like the European ones, devote more 
attention to campers, not only with regard to the fire prevention regulations that will come 
into force in Italy in 2014, but also in light of an essential and far greater transparency with 
regard to services offered (the display of internal rates and regulations to the public) and the 
possibility of opening structures not only during the period from April to September. 
If Italian campers do not mind staying in campsites when they are abroad, there is no reason 
why they should not be encouraged to do the same in Italy. 
Together, we must all strive to provide better maintenance guarantees for motorcaravans, 
similarly to what happens with cars, which cost much less, not to mention the premiums 
requested by Insurance Companies for vehicles that cover a far lower number kilometres 
per year than cars.   
The same consideration should also be applied to motorway tolls.  
In summary, Confedercampeggio calls upon: 
 
the FICC: 
- to devise a document to be sent to all the Federations of Campers and to be sent by them 
to the respective European Governments, to raise awareness about the need to ensure 
greater freedom of movement for campers as well as regulated parking in the dedicated 
facilities; 
- to adapt the international membership card, known as the "camping card international" to 
the new needs of campers, who are now travelling more and more, both in motorcaravans 
and with caravans; 
 
Italian manufacturers and the supply chain: 
- to take swift action with the goal of opening up a negotiation table with the new 
Government Authorities, in order to tackle the problems of our sector and to give the right 
priority to outdoor tourism.  
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Confedercampeggio stresses loudly and clearly that, especially today, the tourism segment, 
of which we are all a part, is a valuable tool that helps small communities boost tourism and 
their local economy. 
Do not underestimate the fact that our hobby brings an annual turnover, in Italy, of 
approximately € 1 billion from camping structures and € 4,500 billion from the construction 
and sale of new RVs.   
I conclude by pointing out the true value of the famous motto "United we win". 
The seriousness of this moment in time must urge all those who operate in our sector to 
work to uplift outdoor tourism in Italy and also abroad. Therefore, it would seem 
appropriate at this time, to delegate to our F.I.C.C. the task of  coordinating the various 
European proposals.  
Thank you. 

 

 

 

  

 

 


